
 

Sitting here waiting for the 
storm… we have a forecast that 
has closed schools and offices, but 
is just beginning to show itself as I 
write this. We hope you all take all 
the necessary precautions and stay 
safe as this crazy winter continues 
to surprise us.

Invitations for the 95th Annual 
Chamber Banquet are in the mail. 
Make plans to join us for a fun filled 
evening. As always, we have a few 
surprises planned. We’ll celebrate 
some of the treasures of Atchi-
son. Make your reservations and 
be a part of this exciting evening. 
Our yearly Chamber awards are 
a part of the festivities, so be sure 
to nominate your choices for each 
award. The information is included 
in today’s enews. Chamber mem-
bers will also receive an eblast this 
week. We have simplified the pro-
cess for you this year. Please take a 
few minutes to share your thoughts 
on who you think deserves to be 
recognized at this year’s banquet 
for their contributions. 

If you haven’t already pur-
chased your chocolate tasting tick-
et, it’s time to do that! Twelve busi-
nesses are sharing chocolate treats 
this Friday and Saturday. The ticket 
price is $5 and all ticket proceeds 
will be donated to the Atchison 
Area United Way. It’s a fun event 
for all chocolate lovers!!

Stay warm…be safe!

Jacque Pregont, President

UPCOMING CHAMBER 
MEETINGS & COMMUNITY 

EVENTS:

TUESDAY fEB. 4
•	 Chamber	Offices	Closed	Due	to	
Weather

THURSDAY fEB. 6
•	 Atchison	Child	Care	Center	Chili		
&	Soup	Dinner,	4:30-6:30pm

fRIDAY fEB. 7
•	 Retail	Meeting,	8:15am,	Lopez	de	
Mexico

•	 Atchison	Chocolate	Tasting	
(during	participating	business	
hours)

•	 FIRST	FRIDAYS,	Downtown	
Atchison,	5-7pm

SATURDAY fEB. 7
•	 Atchison	Chocolate	Tasting	
(during	participating	business	
hours)

Small Business Gets Serious: Digital 
Trends for Small Business in 2014

Posted: 01/22/2014, HuffingtonPost.com 
by David Brown

It’s a new year and with it comes a cautious 
view of the year’s economic growth, regulatory 
changes across a variety of industries and con-
tinued development in the reliance on the Inter-
net for personal and professional connection and 
communication. It’s an uncertain time for many 
businesses, but especially susceptible to falling 
behind the curve are the many small businesses 
and mom and pop shops with already strained 
budgets and resources.

So how can small businesses go from strug-
gling to thriving? In large part, it comes down to 
understanding the opportunities and trends that 
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POLITICS, COFFEE, 
DONUTS & SNOW!

Senator Dennis Pyle, Rep. Randy Garber, 
and Rep. Jerry Henry, plus a nice turnout 
of dedicated Atchison residents came out, 
despite the snowfall, this past saturday 
for the first Legislatative Coffee of 2014.  
Attendees were able discuss, face-to-face, 
a wide range of hot topics with elected 
officials including education funding, social 
services, crime, employment, healthcare, 
farming, and even marijuana legalization.  
They also enjoyed donuts from Casey’s, 
coffee, and juice  - all sponosred by AT&T 
and the Chamber of Commerce.   MARK 
YOUR CALENDARS - the next Legislative 
Coffee will take place on Sat. March 1.



will present themselves in the coming year. 
Small business owners know it isn’t a game, 
it’s their livelihood. It’s time to get serious 
about understanding and implementing 
plans to maximize business opportunities in 
each of the following areas:

• GoinG diGital: It seems 
elementary that we live in an Inter-
net-driven world but a recent Web.
com survey found that only four out 
of 10 small businesses had a dedi-
cated business website. That means 
six out of 10 small businesses are 
missing out on a tremendous oppor-
tunity to connect and engage with 
potential customers at the most ba-
sic online level -- through a simple 
business-focused website. In 2014, 
expect to see an increase in small 
business Internet presence, both at 
a basic website level and in social 
media channels. Small business-
es are beginning to recognize the 
strong consumer demand for online 
interaction and will take strides to 
address this need. It’s a no-brain-
er, and small businesses that don’t 
have an online presence will be in 
danger of falling behind the growth 
curve.

• local is where it’s at: 
The percentage of online search 
queries focused on local business-
es continues to accelerate, with an 
even greater growth in local search 
via mobile devices. It is imperative 
that small businesses stake their 
claim now on basic local channels, 
like Google Places, and populate 
those sites with the types of infor-
mation consumers are most likely 
to search for -- products and ser-
vices, hours of operation, contact phone 
number, physical address, etc. These basics 
to being found locally go a long way to en-
sure that a business leads the way in local 
search results. With the right search engine 
optimization (SEO) in place, a small busi-
ness’ information can easily appear highly 
ranked on local search results.

• it’s time to partner up: A 
nephew or neighbor down the street design-
ing and maintaining a business website as 

a favor to the owner is no longer enough. 
As a small business owner, focus should be 
on the business -- not IT and online market-
ing. To better increase business results this 
year, small business owners must look for a 
partner that understands their digital needs, 

provides resources to save time and helps 
achieve success online -- all within a tightly 
prescribed budget. By looking for an online 
marketing partner with a broad range of ex-
pertise, small business owners can focus on 
what should be their primary goal -- making 
the business successful.

• mobile use on the increase: 
Today, nearly 30 percent of all web traffic is 
generated from a mobile device, whether a 
smartphone or tablet, and that number will 

most decidedly continue to grow as smart-
phone/tablet penetration increases, mobile 
devices become more powerful and mobile 
networks grow closer to delivering a home 
broadband experience. Consumers already 
demand a desktop experience when brows-

ing on a mobile device or tablet, 
and mobile optimized websites will 
be the key ingredient to delivering 
on that demand. Websites with lim-
ited content and clunky navigation 
will be quickly passed over for a 
site -- and business -- that delivers 
a better experience.

• e-commerce will 
boom: E-commerce will be mass 
adopted by small businesses in 2014, 
but not just for physical goods. Ser-
vice providers -- landscapers, tax 
professionals, plumbers, etc. -- will 
recognize the demand for electron-
ic billing, invoicing and processing 
payments. E-commerce sales for 
2013 are expected to be up 16 per-
cent more than 2012 -- which will 
only continue to increase in 2014, 
according to eMarketer. To get 
ahead of the game and on par with 
big businesses, small businesses 
must deliver the same value-added 
services, and online shopping or 
electronic billing is a big step in the 
right direction.

• paid marketinG and 
social networkinG to 
Generate awareness and 
drive sales: 2014 will see 
small businesses increase paid mar-
keting efforts for both advertising 
and social networks. With its most 
recent changes, Facebook is driving 
towards a more pay-to-play model 

with their ads - meaning a paid campaign 
will get posts and pages more visibility. 
Since one-third of U.S. adults now get their 
news from Facebook (according to a Pew 
Research Center study), a strong presence 
on Facebook, and other social media chan-
nels such as Pinterest, Twitter, etc., is highly 
important to create and strengthen personal 
relationships with current and potential cus-
tomers.

• Talk about TLDs: With the introduc-
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atchison
chocolate tastinG

Just in time for Valentine’s Day! 
Visit twelve Atchison area locations during their business hours on 
February 7-8 and sample a wide variety of decadent chocolate 

treats - some of which are also for sale.  

tickets aRe liMiteD, anD aVailaBle foR PURchase noW at PaRticiPatinG 
BUsinesses Until theY sell oUt.  Don’t Miss oUt!

tickets: $5 per person
All proceeds to benefi t Atchison area United Way

The Artist Box  731 Commercial
Cottage of the Seasons 515 Commercial
Dairy Queen  412 S. 10th
Gateway to Kansas Shops  
    504 Commercial
Jerry’s again  125 N. 5th
Lopez de Mexico  112 S. 6th

Pepper Mill & co /Most Wanted Vodka
    101 Commercial
Snow Ball Eighth Street Bistro  111 N. 8th
Sunsetters of Atchison  516 Commercial
Vintage Gypsy  521 Commercial
Vintage Park of Atchison  1301 N. 4th
Visitor’s information center
    @ The Santa Fe Depot  200 S. 10th

800.234.1854  |  www.atchisonkansas.net

Purchase your tickets & enjoy tastings on February 7th-8th at the locations below:



tion of a significant number of new Top 
Level Domains (TLDs), small businesses 
now have a broader choice to make when 
registering or renewing domain names that 
can potentially add visibility and increase 
search results. As the portion of a URL to 
the right of the dot (.com, .org, .net), spe-
cialized TLDs, such as “.NYC,” “.donuts” 
and “.library,” will have a significant impact 
on where small businesses can be found on 
the web. It is an opportunity to cut through 
the clutter of the usual “.com,” “.net” or 
“.org” domains and convey an immediate 
description of a business.

Getting serious about having an online 
presence, meeting customers’ changing de-
mands and maximizing the opportunities 
and shifts in the industry are what separate 
the successes from the failures. Big busi-
nesses have identified these areas and are 
able to implement digital efforts quickly, 
where small businesses have been slow-
er to adopt, mainly because of budget and 
staffing limitations. Understanding how the 
trends outlined above affect your business 
is imperative to maximizing your success in 
2014 and beyond.

Chamber Annual Meeting 
Scheduled for Wed. Feb 12 at 4pm

Mark your calendars for The Atchi-
son Area Chamber of Commerce Annual 
Meeting, to be held at the February Board 
Meeting on Wednesday, Feb. 12 at 4pm.  
The meeting usually occurs at the Chamber 
Banquet, which will take place this year in 
March.  In order to comply with the Cham-
ber by-laws, though, the meeting needs to 
be in February.  If you are a Chamber Mem-
ber have anything that you would like to 
bring before the board, this is your oppor-
tunity.  The meeting will be located at the 
Chamber of Commerce offices, 200 S. 10th 
Street.  Call the Chamber at (913) 367-2427 
if you have any questions.

Social Security Updates Avaiable 
Online

The latest edition of the Social Security 
Update is currently available online at www.
socialsecurity.gov/newsletter.

Kansas Dept. of Commerce Now 
Accepting Nominations for Kansas 

Business Appreciation Month

June is quickly approaching, and with it 
comes the chance to recognize the Kansas 
businesses that make our state a great place 
to live and work. How can you seize this op-
portunity to honor the local businesses that 
create jobs and better the quality of life in 
our state?

For two decades, Kansas has honored 
successful businesses during Business Ap-
preciation Month. We invite you to once 
again join us in acknowledging the success-
ful companies in your community by nom-
inating them for the 20th anniversary Kan-
sas Business Appreciation Month awards. 
The top nominees will be recognized at the 
Team Kansas awards banquet in June, and 
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SAVE THE DATE - MARCH 8, 2014!
A RED CARPET AFFAIR | BLACK TIE OPTIONAL

WATCH FOR YOUR INVITE 
IN THE MAIL THIS WEEK!

 
Don’t forget to vote for your favorite 2013 

businesses  & organizations - 
Vote online at atchisonkansas.net!
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the winner will take home the 2014 Gover-
nor’s Award of Excellence.

Nominations will be accepted in four cat-
egories: manufacturing/distribution, retail, 
service and hospital/non-profit. Businesses 
can be nominated by an individual or orga-
nization, or they can nominate themselves. 
The nomination deadline is Friday, 
March 21 at 5 p.m. Late nominations will 
not be accepted.

To submit an online nomination, please 
visit KansasCommerce.com/BAM.

Nominate a Kansas business today and 
show your appreciation for the business-
es that positively impact our communities, 
our workforce and our economy.  For more 
information, please contact: Krista Mellen, 
Kansas Department of Commerce, (785) 
296-7911,kmellen@kansascommerce.com .

AUMC Hosts Blood Drive on 
Monday, Feb. 17

During the month of February you will 
have the opportunity to save a life by donat-
ing the precious gift of blood. The Atchison 
United Methodist Church will be partnering 
with the Community Blood Center to host a 
blood drive on Monday, February 17th from 
12:00 noon to 6:00 p.m. in Fellowship Hall. 
Blood collected through the Community 
Blood Center stays in northwest Missouri 
and northeast Kansas, servicing hospitals 
in Kansas City, Jefferson City, St. Joseph, 
Lawrence, To- peka, Atchison, Horton and 
Hiawatha.

Did you know that the Community Blood 
Center needs more than 580 units of blood 
daily to supply these hospitals? That’s be-
cause someone in our area receives a blood 
transfusion every 4 minutes. When an indi-
vidual donates blood, they are donating one 
unit at a time and cannot donate again for at 
least eight weeks. Did you also know that it 

takes seven days from the time you donate 
until your blood can be put on the shelf to be 
made available? That is why we shouldn’t 
wait for a disaster to donate.

If you wish to donate blood you can 
contact Marta Myers at 367-1844 or book 
your appointment online at savealifenow.
org. You can also register on line to join 
the Save a Life Rewards program, earning 
points for your life-saving donation. (If you 
do not have a computer you can enroll by 
calling 888.647.4040, press “O” for the op-
erator.) Points earned can be redeemed for 
items like AMC Movie Theatre tickets, mu-
sic downloads, and more. Or you can donate 
your points to Chil- dren’s Mercy Hospital 
so they may purchase videos, DVD players, 
televisions, coloring books and toys for the 
children to use while they are patients.

If you are a student at Atchison High 
School, you can join the Gallon Grad pro-
gram by signing up at facebook.com/cbckc 
under the Gallon Grad tab. If you donate 
blood at least eight times prior to graduating 
from high school, you are eligible for the 
chance to win a laptop. Your accomplish-
ment can also be listed on resumes and col-

lege applications. Students must be at least 
16 years of age to donate blood and have a 
written consent signed by a parent or guard-
ian. Forms are available at the church office.

Save a life - give the gift of blood on Feb-
ruary 17th.

This Week at the Atchison Library

Tuesday, February 4
• CLOSED due to weather

Wednesday, February 5th  
• School Early Out @ 2:00 – Game Day

Thursday, January 23rd
• Pre-school Story time and Crafts @ 

10:30
Monday, February 10th

• Pre-school Story time and Crafts @ 
10:30

Dinner & Ghost Hunt at Pepper 
Mill & Co. on Fri., Feb 14

Have you ever wanted to go on a Ghost 
Hunt? Here is your chance. This location 
has been seen on television, written about 
in books and newspapers. This location has 
not been publicly allowed for ghost hunts 
in the past, so be one of the first to expe-
rience the haunted restaurant that was once 
a brothel run by Lulu Howard, the most ar-
rested woman, in the early railroad days of 
Atchison’s history.

Location:  Pepper Mill & Co 101 Com-
mercial Street, Atchison KS 66002.  Date:  
2/14/2014 Friday, Valentine’s Day. Time:  7 
pm to 11 pm ( 7 to 8: Social Hour,   8 to 8:45: 
Dinner,    8:45 to 9: Introductions,   9 to 11: 
Ghost Hunt.

Includes:   2 alcoholic or non- alcohol-
ic drinks during Social Hour. Dinner to 
include Salad, Croissant, Fried Chicken, 
Mashed Potatoes with White Pepper Gravy, 
Seasoned Green Beans, Corn, Dessert, Iced 
Tea and Water.

Private 2-hour Investigation of the Pep-
per Mill, one of the most haunted locations 
in Atchison, KS, the most haunted city in 
Kansas, if not the Midwest.

Reservations: Pepper Mill & Co at (913) 
367-3663; before 2/13/2014. Please have 
your credit/debit card available to reserve 
your spot; the card will not be debited until 
the day before the event.

Friday, Feb 14th

6-8pm
Paolucci’s Restaurant

Atchison, Kansas

Space is Limited.  OrderYour Tickets Online Today!

WWW.ATCHISONKANSAS.NET
(800) 234-1854

MURDER MYSTERY DINNER
VALENTINE’S DAY

Join us this VALENTINE’S DAY for A Fabulous, 

Interactive Murder Mystery Dinner - PASTA, PASSION & PISTOLS!
We create the PASSION-THEMED Murder Mystery scenario — you try and solve it with 

a few clues, hints and some role-playing in between. Tickets are $35 per person 

and also include a scrumptious HOMEMADE ITALIAN meal at one of Atchison's great 

restaurants - PAOLUCCI’S! Specialty-themed adult drinks will be available for 

purchase.  Can you solve the mystery? See how well you play the game at this 

exciting event ON VALENTINE’S DAY! 

Make it more fun - DRESS UP IN 20S AND 30S-themed gangster gear & flapper dresses!

http://www.KansasCommerce.com/BAM
http://www.savealifenow.org
http://www.savealifenow.org


COST:  $65 per person. Cancellation Pol-
icy: Please cancel by 2/12/2014 8 pm CST.

As seen on Television: The Pepper Mill 
& Co was showcased on My Ghost Story, 
during the 2013 season, episode 6.1, “Lu-
lu’s Ghouls.” “PlainSpirits” on PBS, aired 
in September 2013.

FYI: Pepper Mill is closed Sunday’s and 
Monday’s.

Please bring a jacket, gloves, flashlight 
and camera and wear comfortable shoes. 
Some areas of the building are not heated 
well.  If you have questions about the inves-
tigation please contact Denise Pridemore at 
913-579-7021, before 10 pm CST.

Seeking Vendors for Downtown 
Funky Junk Flea Market - Apr. 12 

Downtown Atchison is having a Funky 
Junk Flea Market April 12th & is seeking 
vendors. Inventory must consist of mer-
chandise that is: vintage finds, retro items, 
antiques, upcycled pieces, repurposed 
pieces, upcycled jewelry. Booth price $10.  
E-mail, Susan Turnbull, Downtown Coor-
dinator, at susant@cityofatchison.com for 
more info.

“On Golden Pond” at Theatre 
Atchison - Premieres Feb. 14

Theatre Atchison presents the beloved 
classic On Golden Pond, the moving, sweet 
and often funny play that is perfect for cel-
ebrating Valentine’s Day or any night out.

Theatre Atchison, 401 Santa Fe, Atchi-
son, KS 66002 February 14, 15, 21 & 22: 
8:00 PM February 16 & 23: 2:00 PM Adult 
tickets $12.00 Youth tickets $8.00 For reser-
vations, call Theatre Atchison’s Box Office: 
(913) 367-SHOW (7469)

www.atchisonkansas.net
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FRIDAY FEBRUARY 7TH!
Shop Late, Shop Local in Downtown Atchison on the 1st 
Friday of  every month, starting on Friday, February 7 from 
5-7pm. Retailers and restaurants will be offering specials - 
so don’t miss out on this opportunity to support our local 
economy, and enjoy Atchison on Friday Nights!



Upcoming Classes at 
The Artist Box

Visit The Artist Box at 731 Commercial 
for an exciting variety of classes this month! 
For more information, call 913-367-1037 or 
visit www.theartistboxllc.com. 

• Valentine’s Day Cards Saturday 
February 8th $5.00 any time 9am-3pm 
open to all ages

• a romantic night in paris. Thursday 
February 13th from 5pm-8pm. $20.00 
Enjoy drinks, snacks, and create a 
unique Valentine’s Day card for your 
favorite valentine. 18 and older please.

• Heart String Art Wall hanging Saturday 
February 15th $10.00 any time 9am-
3pm open to all ages

• Mardi Gras Masks Saturday March 1st 
$5.00 any time 9am-3pm open to all 
ages

• Shamrock felt pin Saturday March 8th 
$5.00 any time 9am-3pm open to all 
ages

NEWS
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Pepper Mill  & Co.  
Valentines Day Special 
“Dinner for Two”
Start your meal with 2 house 
salads and croissants.
2 glasses of our house Peach 
Bellini
2 10oz Kansas City Strip Steaks
2 Baked Potatoes
2 Steam Veggies
And a Chocolate Raspberry Torte 
Mousse Cake.

Dinner for 2 - $49.99
For Reservations please call 
913-367-3663



LAKEFEST 2014     7.18.14

thomas
RHETT

danielle
BRADBERYrandyHOUSER

Gift Certificates on sale NOW!
CALL (800) 234-1854
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Music and Lyrics by ROGER MILLER
Book by WILLIAM HAUPTMAN

Adapted from the novel by Mark Twain
BIG RIVER is presented through special arrangement with R & H �eatricals: www.rnh.com

Co-Production with Theatre Atchison & Benedictine College
Directed by Scott Cox

Large cast
Men, Women, and Children

Come prepared to sing 32 bars of 
an upbeat song with piano  

accompaniment (provided) or a 
karaoke track.                                                                       

You will be asked to recite a  
monologue.  Bring your own or use 

one provided.

AUDITIONS
AT THEATRE ATCHISON

February 11 & 12, 2014: 7:00-9:00 PM
Callbacks: February 13

PERFORMANCES
AT THEATRE ATCHISON

April 4, 5, 11, and 12: 8:00 PM
April 6 & 13: 2:00 PM

401 Santa Fe * Atchison, KS 66002 * 367-1647 * theatre@theatreatchison.org


