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One of the things we enjoy doing 
at the Chamber is organizing events 
and encouraging out of town visi-
tors. We have many things through-
out the year that we hope will entice 
someone to visit and spend dollars 
in our community. We are fortunate 
to be able to hear from many of our 
visitors what a great experience 
they have had in Atchison. 

Often those of us who live here 
don’t realize what treasures we 
have right here at home. As we 
head into the holiday season, we 
would ask you to make an extra ef-
fort to shop at our local businesses. 
Independent businesses are a huge 
part of our local economy. Without 
them, we would certainly strug-
gle. Spend some time exploring 
the possibilities in Atchison before 
you take your dollars out of town. 
By Small Business Administration 
definition,  every business with 
only one exception  in Atchison is a 
small business (under 500 employ-
ees). Over 50% of the working pop-
ulation works in a small business.

If you purchase here what is 
available before you shop else-
where, you will make a difference 
in the Atchison economy and in the 
future of our community. As we 
move into November the Chamber 
is launching an awareness cam-
paign. YOU can make a difference. 
Educate yourself on all the amazing 
things we have available right here 
at home! Shop here first…make a 
difference! The future of our com-
munity begins with YOU!

Have a great week!

Jacque Pregont, President

UPCOMinG ChAMBeR 
MeeTinGs & 

COMMUniTY eVenTs:

TUesdAY, OCT. 29
•	 Haunted Trolley - 7,8pm

WednesdAY, OCT. 30
•	 Haunted Trolley - 7,8pm

ThURsdAY, OCT. 31
•	 Sallie House Tours - 1-3, 

3-5pm
•	 Haunted Trolley - 5,6,7,8,9

FRidAY, nOV.1
•	 Retail Mtg, 8:15am, 
Chamber	Offices

•	 United Way Trivia Night @ 
AHS, 7pm

sATURdAY, OCT. 26
•	 St. Benedict’s Abbey 5K 

Monk Run
•	 Vintage Gypsy One Year 

Anniversary Bash (10-5pm, 
500 Block of Commercial)

•	 Haunted Trolley - 6,7,8pm
•	 Sallie House Tours, 3-5pm

TUesdAY, nOV. 5
•	 Leadership, 12:15

WednesdAY, nOV. 6
•	 Sights & Sounds Mtg, 3:30, 

Pepper Mill
ThURsdAY, nOV. 7
•	 Holiday Open House, Nov. 

7-9, Downtown Retailers

Amelia Earhart Bridge is No More

BOOM…the Former Amelia Earhart Bridge 
is NO MORE! At approximately 10:00 a.m. on 
Monday morning, after a double delay, as divers 
finished installing charges on the last piece of this 
bridge, Bridge Pier #10, the countdown began. 
10-9-8-7-6-5-4-3-2-1, then SPLASH! Pier #10 is 
gone and the Former Amelia Earhart is now offi-
cially history. View the blast as it was seen yester-
day, while standing on the mighty Missouri River 
bank, saying goodbye to this bridge that served 
us well for so very long. We shall forever remem-
ber the Former Amelia Earhart Bridge! And, we 
now look forward to enjoying the new bi-state 

gateway Amelia Earhart Memorial Bridge for 
many, many years to come.  CLICK HERE to 
see YouTube video of yesterday’s blast.

Atchison Kicks Off Halloween 
Week with Back, to Back, 

to Back Events!

nOTes 
FROM The 
PResidenT 

TOURISM FACT:
70% of all consumer 
spending (locals and 
visitors alike) takes 
place after 6:00 pm. 
Are you open late? 

Witches Night Out on 10/24, Rotary Club’s Run of the 
Living Dead, Trick or Treat Down the Street, Kiwanis 

Halloween Parade, and a Full Day of Haunted Atchison 
Events on Saturday Made for a Very Busy 

Pre-Halloween Weekend in Atchison.

http://www.atchisonkansas.net
http://youtu.be/bCQqR4OPsro
http://youtu.be/bCQqR4OPsro


Sneak Preview: New Kansas 
Tourism “Sunflowers” Video

There’s No Place Like Kansas! CLICK 
HERE to check out the work in progress vid-
eo that showcases Kansas Tourism’s new and 
existing footage, including new aerial footage 
- that features Atchison twice! Background 
music is “Sunflowers” by Kansas native Lo-
gan Mize.

Keep Your Ghosts & Goblins Safe 
This Halloween

Child pedestrian deaths double on Hallow-
een night.  Halloween is known as a scary hol-
iday, but sometimes not for the right reason. 
With potential dangers such as pedestrian ac-
cidents, falls, burns and poisonings, families 
should keep safety top-of-mind to ensure this 
holiday is a safe one.

On average, children are more than twice 
as likely to be hit by a vehicle and killed on 

Halloween than on any other day of the year.
Drivers need to be extra alert as there will be 
more children on the streets and sidewalks – 
and those kids may be focused on gathering 
candy and the excitement of the holiday rath-
er than being careful while crossing streets. 
“Safe Kids Kansas urges drivers to slow down 
and pay close attention on neighborhood roads 
to make Halloween more safe and enjoyable 
for everyone,” added Sage.

“Kids need safety instruction before they 
go out trick-or-treating,” says Cherie Sage, 
State Director for Safe Kids Kansas.”Many 
kids will be out trick-or-treating while it is 
dark when it is more difficult for drivers to 
see them. There are several easy and effec-
tive rules that parents can share with kids to 
help reduce their risk of injury. For example, 
children younger than age 12 should not be 
alone crossing streets on Halloween without 
an adult. If older kids are mature enough to 
go trick-or-treating without adult supervi-
sion, parents should make sure they go in a 
group and stick to a planned route with good 
lighting.” While it’s a good idea for children 
to have a cell phone with them in case of an 
emergency, remind them to pay attention to 
their surroundings, and not be distracted from 
hazards because they are texting or talking on 
the phone. 

While pedestrian safety is a main concern 
on Halloween, parents and kids should also 
be careful when deal-
ing with candy. “While 
kids never want to wait 
to dive into their candy, 
it is best to check sweets 
for signs of tampering 
before children are al-
lowed to eat them,” says 
Sage. “Remind children 
to only eat treats in 
original and unopened 
wrappers.”

 For more tips on how to help kids trick-or-
treat safely on Halloween, visit www.safekid-
skansas.org and www.safekids.org. 

Kansas Tourism Division’s 
eLearning program

Kansas Tourism Division is excited to 
partner with eLearningU to provide ongoing 
professional education to our Kansas tourism 
industry. After registering for classes and ob-
taining your coupon code (see links below), 
members of our local community tourism 
businesses will have free access to 50 live 

one-hour training webinars (provided every 
Thursday at 1 p.m. Central) as well as free, un-
limited 24/7 access to more than 50 recorded 
webinars in the eLearningU archives, through 
September 30, 2014.

To sign up and get a username and pass-
word, click here: http://www.elearningu.
com/public/506.cfm.  To view the Record-
ed Webinars, go to: http://www.elearningu.
com/members/department184.cfm.  You 
will receive information about each week’s 
live webinar every Monday afternoon.

This Week’s Online Class - Proactive 
Marketing of Reviews to Drive Your Tourism 
Business.

7 Pinterest Web-Ready Tips 
for the Holidays

Pinterest could prove 
to be the most profitable 
social network for retail-
ers this holiday season. 
Learn how to strengthen 

your brand’s holiday Pinterest strategy with 
these seven tips:

1. Get Pinterest Ready
The first step for any Web professional is 

to make sure his or her site is Pinterest ready, 
which means, at the very least, including “Pin 
This” buttons on the most important pages, 
such as product pages and article pages. 

2. Leverage Rich Pins
Aside from making the content on a 

site easy to share, it is also important to 
ensure this content includes detailed in-
formation when it is pinned. 

3. Create Holiday Boards
Once an Internet retailer has integrat-

ed Rich Pins into his or her site, it is time 
to focus on the actual boards. By cre-
ating holiday boards before the official 
holiday kickoff, people are more likely 
to find content when browsing Pinterest 

for holiday ideas. 
4. Launch a Contest
Social media marketers can break up the 

hustle and bustle of the holidays by launch-
ing a contest or a giveaway. For example, a 
merchant could launch a contest that requires 
followers to build their ultimate wish list that 
includes products from his brand, or simply 
ask followers to repin a product from one of 
his holiday boards for a chance to win a prize.

5. Consider Advertising
Pinterest is currently “experimenting” with 

promoted pins, which is the company’s first ad 
format that was announced in September.
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REMINDER!
Retail Meeting 
this Friday, 11/1

8:15am @ 
The Chamber

TOURISM FACT:
Curb appeal can 
account for 70% 
of visitor sales at 
restaurants, golf 

courses, wineries, retail 
shops, and lodging 

facilities! 

http://www.youtube.com/watch%3Fv%3DjOJQ9qX2QAg%26list%3DUUSY_4KpqaeT1pD1sfCTgf0g
http://www.youtube.com/watch%3Fv%3DjOJQ9qX2QAg%26list%3DUUSY_4KpqaeT1pD1sfCTgf0g
http://www.elearningu.com/public/506.cfm
http://www.elearningu.com/public/506.cfm
http://www.elearningu.com/members/department184.cfm
http://www.elearningu.com/members/department184.cfm
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Vintage Gypsy 
1st Year Anniversary

Saturday, Nov. 2 on the Mall!

•	 Vendors	and	Artists	will	setup	
booths	with	their	items	for	sale,	
including	handmade	art,	jewelry,	
clothing,	and	goods

•	 Live	Music
•	 Candy,	Cupcakes,	and	Baked	
Goods	-	including	Gluten-Free

•	 Make	&	Take	Jewelry
•	 Face	Painting
•	 Scouts	selling	Food	&	Drink	for	
Fundraiser

•	 Bounce	House	provided	by	The	
Hardware	Store

CELEBRATE DAY OF THE DEAD 
@ LOPEZ DE MEXICO on 

Nov. 1st and 2nd
A	Mexican	holiday	that	celebrates	the	
lives	of	their	ancestors	and	deceased	
loved	ones.

DRINK & FOOD SPECIALS!
Special Memorial! 	Sign	a	butterfly	in	
honor	of	a	lost	loved	one	and	celebrate	
the	dearly	departed	with		good	food	and	
friends.



(Pinterest, continued from page 3)
6. Cross Promote
After putting resources into optimizing a 

Pinterest presence, it is important for a mar-
keter to promote their efforts. One should 
share their contests or favorite boards with 
their audiences on Facebook and Twitter, as 
well as on websites and blogs. 

7. Keep an Eye on Analytics
As with any other social network, it is 

important for brands to monitor their perfor-
mance on Pinterest. By keeping an eye on Pin-
terest metrics, businesses can identify the most 
pinned content items from their websites, their 
most repined items and most clicked items, 
and then use these insights to adjust their Pin-
terest strategies accordingly. 

(Article content pulled from websitemagazine.
com)

Resources to Help Businesses
with Affordable Care Act

Business.usa.gov/healthcare brings info 
from the Dept. of Labor, IRS, the Small Busi-
ness Admin. and others. Users can feed info 
about company size and location plus current 
insurance plans into a tool, getting back what 
they need to know and do to comply with the 
law.  Call 800-706-7893 for info also.Go to 
www.kfb.org/news/healthcare for a fact 
sheet on these “exchange notices.”  

The Kansas Insurance Department has 
established a website to help Kansans learn 
more about changes in the health insurance 
market at www.insureks.org

Current Marketing Opportunities 
for Chamber Members

FORT LEAVENWORTH (Audience of 
10,000+), STARS & STRIPES PAPER, $100 
FOR (2) ISSUES A MONTH

• Now through December, the Chamber 
will be running a full-page, full-color 
ad in the weekly 16-page military pub-
lication Stars & Stripes.   This week-
ly publication is now a special insert 
within the Leavenworth Times and 
Fort Leavenworth Lamp newspapers.   

• Your ad will run on 1st and 3rd 
Thursday of each month. SPACE IS 
AVAILAbLE for Chamber members 
to run a 2.25” x 4.75” ad which will be 
contained within the larger ad at a rate 
of $100 for (2) issues.

• THE dEAdLINE FOR THE NOV. 
7TH ISSUE OF STARS & STRIPES 
IS FRIDAY, 11/1. 

 VISITORS’ CENTER
• Showcase your business at the Visitor 

Information Center, located in the his-
toric Santa Fe Depot.  There is display 
space available for $25 per year that is 
at a prime location in the Visitors Cen-
ter and a focal point for the thousands 
of travelers who visit every year.  

• Brochures! Be sure to supply us with 
your promtional material (brochures, 
rack cards, postcards, or business 
cards)  to be displayed in both the Vis-
itors Center and Chamber offices.

  If you are interested, please contact Erin 

Venable, Director of Marketing, at the 
Chamber at (913) 367-2427, or email mar-
keting@atchisonkansas.net.  
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Save Now on Hay’S HeatiNg & CooliNg 
Fall Furnace tune-up!!

A great price on a great service package. Our season start-up inspection 
and tune-up, now only $65. That’s less than 25 cents a day! It’s a limited 
time offer! Schedule now by calling (913) 367-2294.
What’s included in the Tune-Up Service:
our $65 Furnace tune-Up Special includes the following services:
•	 Clean furnace ignition assembly
•	 Examine equipment condition area, and clearances
•	 Inspect gas piping
•	 Examine heat exchanger for damage and corrosion
•	 Test furnace starting capabilities
•	 In place, clean and adjustment of blower components
•	 Clean and/or replace standard air filters

Stay Warm all WiNter loNg!  To Schedule Your Tune-up, or 
to Learn More, Dial (913) 367-2294.

Chez les Amis
French Bistro

NOW OPEN!
Located inside 

Gallery Five Seventeen 
517 Commercial St.

Thurs., Fri., & Sat.
11:30am -2:30pm

High Teas coming soon!

MENu ChaNgEs WEEkly.
Check menu at restaurant 

or call (913) 302-6376.

http://www.business.usa.gov/healthcare
www.kfb.org/news/healthcare
www.insureks.org


Credit Union day a Success

International Credit Union Day was cele-
brated on October 17th around the world. River 
Cities Community Credit Union had a hot dog 
lunch for $2 at their 625 Commercial location 
on the mall in Atchison. “Credit Unions Unite 
for Good” was the theme. River Cities helped 
to “Pound out Hunger” and donated the pro-
ceeds from their lunch to the Atchison Coun-
ty Food Pantry at the First Christian Church. 
River Cities presented a check for $316 to the 
Food Pantry. Pictured are Kay Greenly, Food 
Pantry Coordinator, Bob Wohletz, River Cit-
ies Board President and Bev McConaughey, 
River Cities Manager.

ACEF to Hold Wine Tasting 
Fundraiser on Nov. 9th

 The Atchison Community Educational 
Foundation will host a wine tasting fundraiser 
on November 9, 2013 to provide funding for 
scholarships for at-risk students in the Atchi-
son community. At the event, participants will 
enjoy hors d’oeuvres as they sample a variety 
of wines and network with current and past 
scholarship recipients, as well as fellow foun-
dation supporters.

Tickets for the wine tasting cost $30 each 
or $50 per couple and can be purchased by 
contacting Barb Schletzbaum at 913.367.4384 
or bschletzbaum@usd409.net. The event will 
be held from 3 p.m. to 5 p.m. at Benedictine 
College, Ferrell Academic Center, 4th Floor, 
1020 N 2nd Street. Parking is free.

Proceeds from the wine tasting and silent 
auction will support the foundation’s mission 
of providing at-risk students the opportuni-
ty to receive a higher education and develop 
homegrown leadership for Atchison’s future.

NEK-CAP Head Start 
Accepting Applications!

NEK-CAP Head Start helps parents make 
the most of the first 5 years - School Readiness 
begins before Birth.  NEK-CAP Head Start 
has both home-visit and classroom programs, 
which teach the children and supports the 
parents so the child’s emotional, social, lan-
guage and physical abilities (through health 
and nutritional programs) are appropriate for 
their age.  School Readiness is more than just 
learning your ABC’s. Head Start provides ser-
vices for children with disabilities. NEK-CAP 
Head Start is free, ready and waiting for your 
application.

Bring to your appointment:
•	 Child’s birth date verification
•	 Proof of the 2012 income, (i.e. tax 

return, SRS benefits verification, last 
three months payroll slips, etc.)

•	 Child immunization record
•	 Medical insurance information

For Atchison County (Atchison): Call 913-
367-7848 or 913-367-7114.

Upcoming classes at 
The Artist Box

Visit The Artist Box at 731 Commercial for 
an exciting variety of classes this month! For 
more information, call 913-367-1037 or visit 
www.theartistboxllc.com.

Here’s what’s on tap:
Saturday, Nov. 2

• Leaf Owls, Anytime, 9am-3pm, $5
Nov. 5th ,12th, 19th. (3 part workshop), 
6-8pm

• Paper Mache Angels, $30.00

Thursday Nov. 7
• After Hours Artist Reception, Jenny Lu 

Designs, 5-7pm
Saturday Nov. 9th 

• Turkeys (from toilet paper tubes) $5.00, 
anytime 9am-3pm

Saturday Nov. 16th 
• Georgia O’Keefe style painting of a leaf 

$5.00 anytime 9am-3pm
Saturday Nov. 23rd 

• Gourd Turkeys $10.00, anytime 9am-3pm
Saturday Nov. 30th 

• Count down to Christmas calendars 
$5.00, anytime 9am-3pm

Yoga & Wine at
Riverwood Winery

Sunday, Nov. 10th and Saturday, Dec. 7th.  
Yoga! What could be better for your spirit? 
Relax your mind and body. We’ll start with an 
hour of yoga then continue to unwind with a 
glass of wine! Yoga instructor Marilyn Gibson 
of Healthy Living Solutions will lead the ses-
sion. Let go of your tension and stress. Reju-
venate your spirit. Afterward enjoy a delicious 
glass of wine selected from the Riverwood 
Winery collection paired with light fare. No 
yoga experience required - the yoga session is 
suitable for all levels of ability from novice to 
regular practitioners! 

Please bring your own yoga mat (or blan-
ket) and wear comfortable clothing. Cost: $15 
per person, includes yoga, a glass of wine, and 
light fare. 

Reservations and prepayment required. 
Spaces limited. 816-579-9797.

 This Week at the Atchison
Public Library

Tuesday, October 29nd
• Twisted Stitchers Needle Craft @ 6:00 

p.m. – beginner to expert
Thursday, October 31st

• Pre-school Story Time @ 10:30 a.m. – 
stories and crafts

Friday, November 1st
• Library CLOSED for staff in-service/

training

www.atchisonkansas.net
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Monday, November 4th
• Pre-school Story Time @ 10:30 a.m. – 

stories and crafts
• Monday Movie Matinee @ Noon – bring 

your lunch and enjoy a classic movie
• 6 X 6 Early Childhood Education @ 5:30 

p.m. – supper provided

Parent Training Series in Atchison - 
Free 5-Week Program 

 Become a Love and Logic Parent, is a free 
5-week program with faciliators trained by 
the Love and Logic Institute to help parents 
raise respectful, responsible, fun-to-be-around 
kids.  Classes are grouped for families with 
preschoolers, elementary school aged, and 
teenage children.  A free family meal will be 
provided each night of training.  Childcare is 
available after the meal for children up to 12.  
Classes will meet at Atchison Elementary on 
Oct. 29, Nov. 5, 12, and 19 from 5:30-8pm.  If 
interested, contact Donna McCloskey at (913) 
360-0279 or Steve Durkin at (913) 367-1593.

Atchison Juneteenth Committee
“Giving Thanks” banquet & 

Program - Sat. Nov. 9th

This event is sponsored by Atchison June-
teenth Committee and will take place on Satur-
day, November 9, 2013.  The banquet is from 
5:30 - 6:30 P.M, with the program running 
from 6:30 - 8:00 P.M. Donation is $10 per per-
son, and the event will take place at Atchison 
High School, 1500 W. Riley St., Atchison, KS.

Lap Swim Contest at the YMCA
Oct. 14 - Dec. 16 

Looking for a great, self-paced, low im-
pact, no-hassle work- out?

Swim for health or swim for fun! Count 
your laps October 14th—December 16th.

Reach for the wall in this 10-week lap 
swimming program. Participants will swim 
500 laps, or about 15 miles in 10 weeks. Each 
participant will receive a t-shirt after com-

pleting the distance. Additional prizes for 
the overall top three male and female swim-
mers will be awarded. $20 for members - $30 
community members.  Questions? Ask at the 
YMCA welcome center.

Literacy Program for Children 
Birth - 5 Years at Atchison Library 

Monday, Nov. 4

The Atchison Public Library, in coordina-
tion with the Atchison Area BOOK program, 
is offering literacy programs for families with 
children aged birth to 5 years.  All of our pro-
grams are free and offer great incentives, like 
FREE BOOKS & DINNER!  The 6x6 (Six by 
Six) program emphasizes six skills that par-
ents and caregivers can help children develop 
before they learn to read, at about the age of 6.  
Program dates (includes dinner!):  MON-
dAy NIGHTS, NOV. 4 &  dEC. 2

Fall into the Holidays! Join 
Atchison Senior Village - Nov. 5th

Tuesday, November 5, 2013 from 3:00-6:00 
p.m.  FUN FOR THE WHOLE FAMILY!!!! 
EVERYONE IS INVITED!  Hosted by Senior 
Care Pharmacy and Sunflower Healthcare 
Hospice.  Bring your Medicare questions for 
our professionals with Senior Care Pharmacy 
Sunflower Hospice to answer questions about 
available care for loved ones.

• Insurance professional on hand to 
answer questions regarding Medicare 
supplements.

• Hot dogs, hamburgers, snacks and 
beverages provided.

• Face painting, balloon animals, clowns 
for the young and the young at heart!

• Pie contest- Pies to be submitted by 2:00 
day of event

Keri’s Journey 5k/2k Fun Run
Nov. 9 @ Veterans Memorial

You can help us build a better future for 
families like ours that live with the challenges 
of autism and other special needs children ev-
ery day!  Sign up today and help children play.  
Building a Playground, Inspiring Hope.   

Our intent is to provide a safe play area that 
all members of the community can enjoy. We 
want to instill in our children that need and the 
desire to help someone and to make a differ-
ence in someone’s life for the good of giving 
and not because they will get something in 
return.

Playgrounds set the stage for people, par-
ticularly children, to come together, make new 
friends, learn and play.

A playground though is about more than 
just play. It’s community! Families coming 
together where they know their children are 
safe, where they can play, where they can just 
be children! 

We can help make a difference in their 
lives! Join us today. You will be helping your 
mind, your body and your community.

Keri’s Journey 5K/2K will take place on 
November 9, 2013.  We will gather at Veter-
an’s Memorial Park at 8:00 am and walk down 
River Road. Registration begins at 7.

Atchison Middle School
3rd Annual Mistletoe Market

Holiday Fair - Dec. 7

The Atchison Middle School Parent Club 
is excited to announce the The 3rd Annual 
Mistletoe Market Holiday Fair. This Holiday 
fair will feature vendors of every kind from 
bake sale, crafts, jewelry, candles, books, toys, 
purses, kitchenware and even a Santa Photo 
Booth! 

The event is scheduled to take place on Sat-
urday, Dec.  7, 2013 from 10:00 a.m. to 3:00 
p.m. at the Atchison Middle School Gym-
nasium, 301 N. 5th.  Please enter on the 6th 
street side (back of the school)QUESTIONS? 
Contact the Holiday Fair Vendor Coordinator, 
Kim Bottorff, at 913-370-0775, bottorff@
allegiance.tv, or atchisonmiddleschoolparent-
club@gmail.com.
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aTChIsON
hOlIDay
OPEN 
hOusE
NOV. 7-9
DOWNTOWN aTChIsON

Save the Date
2014 Chamber Banquet
Saturday, February 8, 2014

Join Us for the grand re-opening of the
Heritage Conference Center

Stay tuned for more Details!

JeNNy lU DeSigNS
Chamber aft er Hours artist reception

Th ursday November 7th
5pm-7pm

Meet the artist, enjoy refreshments, purchase her art, 
& help support some wonderful programs!

Join us at 
Th e artist Box llC 

731 Commercial
Atchison, KS 66002

www.theartistboxllc.com
913-367-1037

Jenny Unrein will be selling her art at the store for the 
month of November. � e Artist Box will be contributing 

part of the pro� ts to Jenny’s causes. 

about the artist:
Jenny is a wonderful 25 yr old who 
happens to have Williams Syndrome, 
a genetic handicap. Jenny’s purpose is 
to raise money for cancer and many 
other causes including, the American 
Cancer Association, the American Heart 
Association, Williams Syndrome, Ronald 
McDonald House, and many others.

To fi nd out more and see her work, visit her website at
www.jennyludesigns.com

Cottage of the Seasons
hOlIDay OPEN hOusE

NOV. 7-9

Cottage of the Seasons 
starts their Holiday Open 

House with
BReAkFAST w/ VeRA! 

Thursday at 7AM be the first 
to see & buy Vera Bradley’s 

Winter Launch!  Come in to have 
breakfast with us from 7-9AM.  
We will have biscuits & gravy, 

cinnamon rolls and coffee waiting 
for you.  There will be door prices 

and specials on Vera Bradley.  
Feel free to wear your PJs!

Pineview Country Club

Closing Day Tournament

sat., Nov. 2 @ 1pm
4-person scramble
$10 cart, $10 green, $10 entry fee.

$1 hotdogs

Call 360-0609 to 
make reservations.

http://www.facebook.com/visitatchison

