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This Week In

When you’re 
visiting a town, 
how do you 
decide where 
to eat? Today 
many people 
are using things 
like Yelp, Ur-
banspoon, and Tripadvisor to 
help them decide where to eat. 
They rely on others’ past ex-
periences to lead them to the 
right place to eat. Our Atchison 
restaurants have a small pres-
ence on those sights. More 
reviews and remarks would help 
with visitors.

So… help our local eating es-
tablishments out…next time you 
eat out in town… hop on one of 
these sights and rate your meal 
and service. If you don’t have 
the apps, download at least one 
of them and check it out. You’ll 
probably end up using it when 
you’re out of town… and…your 
review of a local restaurant will 
help people find the right spot in 
Atchison when they visit! 

MARCH MADNESS is here!! In 
addition to all the basketball cra-
ziness that comes with March, 
we’re planning some Madness 
of our own! We have 24 busi-
nesses participating in our 
Spring Retail Open House that 
will pay you to shop local! From 
March 12-27, visit any partici-
pating store and pick up a Pass-
port. If you spend $10 at 10 of 
those 24 participating business-
es before March 27, bring your 
Passport to the Chamber and 
we’ll give you a $20 Chamber 
Gift Certificate! That’s our ver-
sion of March Madness! We’re 
excited to have you experience 
these 24 wonderful businesses 
and what they bring to our com-
munity! So… March 12th… pick 
up your Passport, be part of the 
Madness and SHOP ATCHISON!

Have a great week!

      Jacque Pregont, President

Upcoming Events
March 3rd

Auditions for Great Gatsby  
@ Theatre Atchison, 7-9 pm

March 4th
Auditions for Great Gatsby  
@ Theatre Atchison, 7-9 pm

March 6th
Retail Committee Meeting,  
8:15 am @ Lopez de Mexico

March 7th
Legislative Coffee, 9 am 
@ Santa Fe Depot

March 11th
Chamber Board Meeting, 4 pm

March 12th
Spring Retail Open House

March 13th
Spring Retail Open House
Friday the 13th Investigation

March 14th
St. Patrick’s Day Parade, 2 pm

Note From the President
Legislative 

Coffee
Saturday, March 7

9 am
Santa Fe Depot



Haunted Atchison
The 2015 Haunted Atchison 

Event List and Schedule 
has been announced!  

Tickets will be available 
soon! Make sure to check 
back for new events that 

will be added. We hope you 
will make plans to join us in 
the “Most Haunted Town in 

Kansas!”

For the complete list of Haunted Events and the schedule for each,  
visit atchisonkansas.net/ index.php/chamber-events/haunted-atchison/

For more information call (913) 367-2427

Haunted Trolley Tours • Sallie House Tours • Murder Mystery Dinners  
Cemetery Walking Tours • History/Mystery Walking Tours  
Paranormal Investigations @ the Sallie House and more!
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Friday the 13th Paranormal Investigation

Friday, March 13th
Hands-On Investigation of Historic Theatre Atchison

Visit atchisonkansas.net for info and tickets
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39th Annual 
Farm-City Banquet

Tuesday, March 24

Booths • Dinner • Pie Contest •  Entertainment

Call 913-367-2427 or 
visit atchisonkansas.net for more info

4:30-7:30 pm
Atchison Heritage Conference Center



St. Patrick’s Day Hats
Saturday March 7th
anytime between 9am-3pm
cost $5.00

Chicken Egg Cups
Saturday March 22nd
any time between 9am-3pm
cost $5.00

Decoupe’ Eggs 
Saturday March 28th
any time between 9am-3pm
$5.00

Cocktails & Canvas
St. Patrick’s Day  Irish themed
Tuesday March 17th
5:30 pm
cost $40.00
(or bring a friend and get two for 
$60.00)
Enjoy refreshments with an Irish 
flare or BYOB

Fused Glass Cross Pendant
Tuesday March 31st
5:30pm
cost $20.00
Enjoy refreshments provided or 
BYOB

Artist Box  
Classes

Pie ContestPie ContestPie Contest

Tuesday, March 24Tuesday, March 24Tuesday, March 24
Pies will be judged in two  

categories: Cream Pies & Fruit Pies.  
First place winner in each  

category will receive a $50 Chamber Gift 
Certificate. Runners-up will receive a  

$25 certificate.

Please register your pies between  
4 & 5:45pm at Atchison Heritage  

Conference Center. Judging begins at 
6pm. Pies become the property of the 

Chamber of Commerce and will be  
auctioned after judging, one of the  

highlights of the night!

Please bring your pie in a disposable tin.
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Thank you to the following 
for renewing their Chamber 

membership and their  
continued support of the 

Atchison community!
Amsted RPS

Gateway to Kansas Shops
Hausmann Restoration

Morrill & Janes  
Bank & Trust Co.
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March 12-14
Call (913) 367-2427 for more info

Legislative 
Coffee

Saturday, March 7
9 am

Santa Fe Depot

Coffee and donuts will be 
available. 

This event allows area  
residents to discuss 
legislative issues and 
concerns with elected 
officials in an informal 

setting. All area senators 
and representatives have 

been invited.

State Rep. Jerry Henry 
has confirmed his  

attendance for 
 March 7.

For more information, 
call (913) 367-2427

Despite all the many criticisms of 
Yelp, there’s one reason small-busi-
ness owners should be very thankful 
for its existence: It makes consumers 
more comfortable choosing small 
businesses over major brands.

Take McDonald’s. The fast-food 
chain has long relied on its iconic 
yellow arches—and the consisten-
cy of its hamburgers and Chicken 
McNuggets—to win the business 
of travelers who aren’t sure wheth-
er to trust the food at a local small 
restaurant in Anytown, USA. Any 
person can pull off the highway and 
feel rather assured of what they’ll get 
when they eat at a McDonald’s.

But thanks to the rise of Yelp, trav-
elers are compelled to check online 
customer reviews and try out local 
small restaurants rather than Mickey 
D’s. When someone sees that a local 
eatery has four or five stars on Yelp, 
they’re more likely to bypass McDon-
ald’s and go there instead, according 
to Forbes columnist and economics 
professor Panos Mourdoukoutas.

Research confirms this. In their 
recent book Absolute Value: What 
Really Influences Customers in the 
Age of (Nearly) Perfect Informa-
tion, authors Itamar Simonson and 
Emanuel Rosen look at research by 
Harvard business professor Michael 
Luca of the revenues of Seattle 
restaurants between 2003 (pre-Yelp) 
and 2009 (post Yelp’s introduction), 
which found that a one-star increase 
in Yelp rating raised a restaurant’s 
revenues by 5 to 9 percent. Luca 
also found that consumers gravitated 
away from large chains like McDon-
ald’s and Applebee’s as Yelp usage 
grew in Seattle. “I find that there is a 
shift in revenue share toward inde-
pendent restaurants and away from 
chains as Yelp penetrates a market,” 
Luca wrote.

You can read the full article 
here: https://www.americanexpress.
com/us/small-business/openforum/
articles/why-small-business-owners-
should-love-not-hate-yelp/

Why Small Business Should Love Yelp
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The  
GREAT  
GATSBY

Theatre Atchison presents

Auditions for

Adapted for the 

stage by Simon Levy

F. Scott Fitzgerald’s

March 3 & 4, 7 - 9 PM
Auditions

April 17 - 19 & 24 - 26 5 Men, 4 Women, Extras
Performances Cast

Contact Director Corbin Hernandez
education@theatreatchison.org

913-367-1647

Seeking Actors, Swing Dancers, 

and Jazz Musicians

As a small business owner, you are 
probably aware that social media is a 
must for every business today — par-
ticularly those without the benefit of a 
nationally known brand. However, you 
may not know exactly how to conduct 
your own social media strategy. Here are 
the goals you can achieve through social 
networking, which platforms would be 
best for your endeavors, and the rewards 
that will accrue from your developing 
social savvy.

Setting Your Business Goals
What do you hope to gain from social 

media? If a high follower count or an 
overnight viral post is your idea of social 
success, you may learn the hard way 
that those things in themselves are not 
guaranteed to bring you more business. 
Instead of a one-hit wonder, your main 
focus should be meaningful interaction, 
with the end goal of building a dedicated 
fan base.

Social strategist Rebekah Radice has 
outlined ten steps for doing this. 

Read the full article here: http://www.
adweek.com/socialtimes/how-small-
businesses-should-be-using-social-me-
dia/616172

Social Media 
 Strategies

Stop by the Warming Hut 
Gift Shop to pick up your  
St. Patrick’s Day Green!

We have hats, necklaces and 
more!

Santa Fe Depot
200 S. 10th St.
Atchison, KS
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The 2015 Glacial Hills May Day 
Business Plan Competition will pro-
vide up to $5,000 for entrepreneurs 
with good business plans who are 
interested in starting or expanding 
new businesses in northeast Kansas.

The deadline to enter the competi-
tion is Friday, May 1 at 3 pm.

Interested applicants can contact 
Gary Satter, Glacial Hills Resource 
Conservation & Development at (785) 

608-8801 or gary.satter@glacialhill-
srcd.com.

The Glacial Hills May Day Business 
Plan Competition is sponsored by a 
partnership between Glacial Hills Re-
source Conservation & Development, 
Northeast Kansas Enterprise Facilita-
tion, Washburn Small Business De-
velopment Center, K-State Research 
& Extension Meadowlark District, 
and Iowa Microloan. The program is 

supported in part by a USDA Rural 
Development Rural Business Op-
portunity Grant. The purpose of this 
program is to enhance the availability 
of business technical assistance and 
alternative credit for small business 
entrepreneurs who may have a 
viable business concept so that the 
chances for business success are 
increased.

Glacial Hills May Day Business Plan Competition

IRS has issued Notice 2015-13 
providing a transitional relief for 
WOTC.  This means employers 
have additional time to submit 
their requests for WOTC certifi-
cations.  The Relief Period allows 
employers to submit WOTC cer-
tification requests until April 30, 
2015, if they hired a member of a 
target group between January 1, 
2014 and December 31, 2014.

If an employer has already 
submitted WOTC applications 
for their new hires who started in 
2014, they do not need to resub-
mit.  We will waive the 28-day 
filing requirement when the appli-
cation is reviewed.

WOTC Certification 
Requests

Like us 
on

facebook.com/visitatchison
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If you want to grow your small 
business, sooner or later, you’ll hear 
this advice: “Work on your business, 
and not just in it.” In other words, 
step back from day-to-day tasks and 
look at the big picture of why you’re 
doing what you’re doing. One of the 
best ways to do this can be summed 
up in two words: “annual plan.”

Every year, in January, I urge entre-
preneurs and small business owners 
to develop an annual business plan 
for the coming 12 months. Please, 
get out of your office, shop, or facto-
ry and take at least a day to evaluate 
your strategy, market, operations and 
priorities for the coming year.

Developing an annual business 
plan helps you succeed. It saves you 
time, saves you money, and it might 
just save your company.

It saved mine. Today, I own a 
“content creation company.” But my 
company didn’t start out as one.

In the dot-com boom, I launched 
an Internet company aimed at reach-
ing the small business market. I’d 
raised angel financing, hired a great 
team and had cool offices in the 
heart of Silicon Valley. More import-
ant, we had secured partnerships 
with leading corporations, including 
Microsoft, FedEx and Compaq Com-
puter. We were headed for success.

I had a small side business, too. 
Years earlier, I had written what 
would become the best-selling busi-
ness plan guide in the USA. Original-
ly distributed by another publisher, 
I had recently purchased the rights 
back and published “Successful 
Business Plan: Secrets & Strategies” 
myself.

Read the full article here: http://
www.app.com/story/money/
business/2015/03/02/annu-
al-plan/22161047/

Small Business 
Planning

In the past year a bevy of big-
time companies like Sony (SNE), 
Target (TGT) and Home Depot 
(HD) were hit with data breach-
es. Amid the chaos, it might be 
easy to overlook the fact small 
businesses are just as vulnerable 
if not more so than their large-
cap counterparts.

Larger companies typically 
have stronger security measures 
in place to ward off intruders, 
but independent businesses of-
ten can’t afford these expensive 
protections. Either way, small 
businesses still have access to 
a vast trove of client informa-
tion, which makes them ripe for 

hacks.
In fact, Hartford Steam Boiler 

(HSB) recently found more than 
half of all small- and mid-sized 
enterprises have been hacked at 
some point, and 72% of those 
affected by breaches were un-
able to restore the stolen data.

Fred Touchette, senior secu-
rity analyst at AppRiver, which 
specializes in SMB security, has 
pinpointed eight essential strat-
egies small businesses should 
implement to strengthen their 
data defenses.

Read the full article here: http://
smallbusiness.foxbusiness.com/
technology-web/2014/12/29/8-es-
sential-security-strate-

Security Strategies for Business



Do you hvae any news or an event you would like promoted 
in our weekly newsletter?

Send the information to marketing@atchisonkansas.net  
or call (913) 367-2427
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